
 

Get Political for Animals and Win the Laws They Need 3

Get Political for Animals and Win the Laws They Need: 
Why and How to Launch a Voting Bloc for Animals in Your Town, City, County or State  

 

 
CONTENTS 

  
Acknowledgments................................................................................................... 1 
About NIFAA: The National Institute for Animal Advocacy………………………………………. 2 
 

Part I   THE FOUNDATION 
 

Introduction:   “Dare to Imagine What Politics Can Be”.………………………………. 15 
 
Chapter 1   We Can Be Power Players Who Win Strong Laws for Animals 
Quotes: Leonard, Phillips, Greene, Sten, Lawlor, Sunstein, Hill, Hillel……………………….. 17 
Power Axioms……………………………………………………………………………………………………..17 
A lawmaker’s primary concern is to be re-elected …………………………………………………. 19 
A voting bloc is an accountability delivery system with three parts..………………………… 20 
Defining a member of a voting bloc …………………………………………………………………….. 23 
The Arithmetic of Elections………………………………………………………………………………….. 23 
Deconstruct a Typical Election……………………………………………………………………………… 27 
How could the losing candidate have won?.............................................................. 29 
Lawmakers won’t ignore animal advocates anymore, because they can’t…………………. 31 
INTERVIEWS: 
 Greene: The thrill of becoming political. The easiest way to wield power is to ask people 
 to vote who traditionally aren’t asked ……………....………………………………………………….. 34   
 Rapoport: Endorse, mobilize, and strategize……………………………………………………………34 
CHARTS/ SIDEBARS/ ILLUSTRATIONS: 

The Voting Bloc Is an Accountability System………………………………………………………….. 22  
 Elections Are Often Hair-Close: Opportunities for Animals Lost………..………………………. 24 

Only 39.7% Bothered to Vote for President on Election Day November 7, 2006………… 25 
Voter Participation in a Typical State……………………………………………….……………………. 26 
Large, robust heart and tiny, weak heart………………………………………………………………. 27 
Sample Elections: DeKalb County, Georgia; New York City; St. Paul, Minnesota………… 28 
Scales of justice: Lobbying by individuals…charities…political organizations………………. 32 
The Most Important Power Lesson of All ………………………………………………………………. 35 
Very Close Statehouse Races………………………………………………………………………………… 36 

  
Chapter 2   The Dynamics of Social Change:  From Charity to Political Organization  
Quotes: Simon, Fisk, Grimes, Alinsky, Lieberman…………………………………………………… 37 
Social Change Axioms..……………………………………………………………………………………….. 37 
From ancient times to the present: The six phases of social change………………………… 39 
Where we are now……………………………………………………………………………………………… 41 
A strategy is only as good as its weakest link………………………………………………………….43 
Change is incremental, ratcheting up the culture in fits and starts…………………………… 43 
Self-expression not effective advocacy—image, tone, methods as strategy decisions….44    
Media coverage con and pro……………………………………………………………………………….. 44 



 

Get Political for Animals and Win the Laws They Need 4 

Petitions: Are yours useless—or power tools?………………………………………………………… 45 
Ballot initiatives and referenda: Have a voting bloc structure in place first………………… 47 
Protests con and pro.…………………………………………………………………………………………. 47 
Don’t be a hit-and-run activist……………………………………………………………………………… 48 
Think big, but from the ground up……………………………………………………………………….. 48 
The “negative rebel”……………………………………………………………………………………………. 48 
Use your voting bloc to win enforcement of laws and ordinances for animals……………. 49 
INTERVIEWS:   
 Stallwood: Make the status of animals a mainstream political issue………………………….. 40 
 Krisko: Petitions had no impact on our county commissioners. Functioning politically 

won us a unanimous vote……………………………………………………………………………………..40 
Muller: Don’t underestimate the power of very few voters………………………………………. 40 
Leonard:  Why do animal advocates suffer a political disconnect?............................... 42 
Bernhard: You have a great deal of power that has been underutilized…………………….. 49 
Jacobs: Legislators want to please groups with a track record of turning out voters…… 49 

IN PRINT:  
 The Merits Mean (Almost) Nothing…………………………………………………………………........ 42 
CHARTS/SIDEBARS/ILLUSTRATIONS: 

Familiar political organizations………………………………………………………………………………. 39 
The membrane……………………………………………………………………………………………………. 44 
Politically designed petition…………………………………………………………………………………… 46 
Animal Advocacy in the US Today—and the Continuum of Change…………………………… 50 
  

Chapter 3   The Structure of Government—and Why Activists Need to Know It  
Quotes:  Jefferson, Adams, League of Women Voters, Pogo…………………………………… 51 
Government Axioms……………………………………………………………………………………………. 51 
The animal activist must know the structure of government……………………………………. 52 
The Three Branches of Government: Executive, Legislative, Judicial………………………… 52  
The Four Levels of Government:  Federal (national); State; County; City/Town………… 52 
The four levels of government and lawmaking……………………………………………….……… 52 
Which level does what………………………………………………………………………………………… 52 
Why it matters to you and the animals…………………………………………………………………. 52 
The executive branch…………………………………………………………………………………………. 53 
Some states elect commissioners with authority over animals…………………………………. 53 
The legislative branch…………………………………………………………………………………………. 53 
Government Lexicon……………………………………………………………………………………………. 54 
State legislatures………………………………………………………………………………………………… 56 
County governments…………………………………………………………………………………………… 56 
Municipal governments……………………………………………………………………………………….. 57 
Election cycles and terms of office at different levels of government……………………….. 59 
Term limits………………………………………………………………………………………………………….59 
Ballot initiatives………………………………………………………………………………………………….. 61 
The judicial branch……………………………………………………………………………………………… 62 
The courts, civil and criminal…………………………………………………………………………………62 
Judges, district attorneys, attorneys general, and sheriffs are elected or appointed…… 63 
Win new court precedents for animals………………………………………………………………….. 64 
“One person, one vote” and “equal representation”……………………………………………….. 64 
The US Census and redistricting…………………………………………………………………………… 64 
FOIA:  Freedom of Information Acts…………………………………………………………………….. 67 



 

Get Political for Animals and Win the Laws They Need 5

Investigate your local animal control department…………………………………………………… 67 
Learn the puppy mills your local pet stores buy from……………………………………………… 68 
IN PRINT:  
 Legislators Target Voters, Ignore Nonvoters………………………………………………………….. 65 

Redistricting Helps Two Area Lawmakers………………………………………………………………. 65 
CASE STUDIES:  

To stop bad regulations, target the governor…………………………………………………………. 60 
FOIA Case study 1 A governor’s hunting task force………..………………………………………. 66 
FOIA Case study 2 Public universities……………………………………………………………………. 66 

CHARTS/SIDEBARS: 
Structure of Town, City, and County Governments…………………………………………………. 58 
Structure of a State Government………………………………………………………………………….. 58 
Election Cycles and Terms of Office at Different Levels of Government…………………….. 59 
How the Executive Branch Affects Animals…………………………………………………………….. 60 
Confusing terms and titles: “House,” “assembly district,” “representative,” “Congress” 66 
Resources…………………………………………………………………………………………………………… 68 
Primary Elections Can Be More Important Than November’s General Elections …………. 69 
I’m a Constituent of…………………………………………………………………………………………….. 69 
Four Levels of Government: Maps with Political District Boundaries………………………….. 70 
Municipal Level: Kokomo, Indiana and Los Angeles, California…………………………………. 70 
Georgia: Counties and DeKalb County.………………………………………………………………….. 71 
Georgia General Assembly: State Senate Districts and State House Districts……………… 72 
Kansas: Congressional Districts and Counties…………………………………………………………. 74 

  
Chapter 4   The Structure of Politics, the Culture of Politics, and the Political Mind   
Quotes: Courant, Markley, Mustone, Goodheart…………………………………………………….. 75  
Political Culture Axioms……………………………………………………………………………………….. 75 
Structure of Politics Lexicon…………………………………………………………………………………. 76 
A pro-active chair of a town, city, county, or state political committee  

is a power broker who can influence how lawmakers vote..…………………………. 76 
The structure of politics is the structure of the major political parties………………………. 76 
Town, city, county committees; state central committees; national committees………… 77 
National party political committees……………………………………………………………………….. 77 
State central committees…………………………………………………………………………………….. 79 
Town, city, and county political committees…………………………………………………………… 79 
The structure of politics inside the statehouse and town, city, and county hall………….. 79 
Lawmakers’ party caucuses and animal legislation…………………………………………………. 79 
All politics is local……………………………………………………………………………………………….. 80 
Rewards and punishments in the legislative branch……………………………………………….. 81 
Patronage and nepotism……………………………………………………………………………………… 81 
Constituent service……………………………………………………………………………………………… 82 
Often a lawmaker is willing to introduce legislation for a constituent……………………….. 82 
INTERVIEW:  
 Ferber: Voting blocs are key to enforcement………………………………………………………….. 82 
IN PRINT:  

Why Mobilizing Voters Matters and How to Increase Voter Turnout………………………….. 78 
Inside Agitator: Howard Dean’s Plan to Rebuild the Democratic Party 
—Start on the Ground………………………………………………………………………………………….. 78 

CASE STUDY:  
 The Voting Bloc System Trumps Political Hierarchy and Loyalty……………………………….. 78 
CHART:  



 

Get Political for Animals and Win the Laws They Need 6 

 The Structure of Politics Is the Structure of Major Political Parties ……………………………..76 
 
Chapter 5   50% + 1: The Dynamics and Mechanics of Political Campaigns and 
Voting Blocs’ Role 
Quotes: Swan, Matteson, Wilson, Colson……….………………………………………………………  83                
Refreshers………………………………………………………………………………………………………….  83 
Political Campaign Axioms……………………………………………………………………………………  84 
Campaign Lexicon……………………………………………………………………………………………….  84 
Understand how lawmakers vote on legislation by understanding campaigns…………….  85 
Voting bloc organizations conduct their own GOTVs for their endorsed candidates…….  85 
The political candidate, “wannabe” candidate, and political operatives study the  

politics of the district and size up the opponent……………………………………………  87 
Political interest groups and emerging voting blocs in the district……………………………..  88 
How a person becomes a political candidate…………………………………………………………..  88 
Campaign issues: Schools and taxes……………………………………………………………………..  89 
Campaign Phase I……………………………………………………………………………………………….  90 

The candidate assembles a lean, mean, fightin’ machine………………………………  90 
The campaign’s sacred basic tools: District map and voter registration list……..  90 
District boundaries……………………………………………………………………………………. 91 
The campaign sets a campaign strategy and detailed game plan…………………..  91 

Campaign Phase II………………………………………………………………………………………………  92 
Endorsements and political organizations, including yours…………………………….  93 
Excitement: When candidates first ask for your endorsement!.........................  95 
Bonds between a voting bloc and a lawmaker can begin in his first campaign..  95 
Door-knocking………………………………………………………………………………………….  95 
Candidates shore up and motivate their base within their own party……………..  97 
Phone-banking: ID calls, persuasion calls……………………………………………………. 97 
Our voting blocs can run phone banks to elect our candidates………………………  97 
Voter registration drives will swell your list with previously registered voters....  99 
Letters to new registrants are a marvelous tool for us………………………………….  99 
18-year-olds deserve our special attention.………………………………………………… 101                               
Absentee ballots are critically important..…………………………………………………… 101                               

Campaign Phase III The GOTV: The Get-Out-the-Vote on Election Day.………………….. 103 
Offer advocates rides to the polls, “marking the boards,” “closing” the polls….. 104                        

Other Election Scenarios. ……………………………………………………………………………………. 106 
Primary elections: Voter participation is low, which we can use to great advantage….. 106       
Forcing a party primary with petitions…………………………………………………………………… 106 
Petitioning candidates; petitioning is labor-intensive: should we try it?....................... 107 
Special elections: Voter participation is remarkably low—use this to great advantage.. 107             
Volunteering in Political Campaigns Is Mandatory for Advocates!................................ 107 
Choose your candidates realistically and strategically……………………………………………… 108 
Loyalty is paramount when you endorse………………………………………………………………..109 
Incumbents’ advantage? Not if the lawmaker has ignored an emerging voting bloc…… 109 
“Special interest” money in campaigns and its influence on the lawmaking process…… 109 
Should Animal Advocates Run for Office? Absolutely, but only when they’re ready 
 …support, or run as, third-party candidates?.................................................. 110 
INTERVIEWS:  
 Max: Until you realize you won’t win by being right, you’ll get nowhere……………………….92 



 

Get Political for Animals and Win the Laws They Need 7

 Wilson: Get political in Pennsylvania to beat its puppy mills………………………………………..94 
 Vetter: We ousted the “gang of five” county commissioners……………………………………….96 
 Gans: In some districts, the relevant election is the primary……………………………………..100 
 Matteson:  We haven’t needed to contribute to political campaigns………………………….. 102 
 Pollyea:  Learning what lawmakers care about most to pass an ordinance for animals.. 105 
 Harmon: Campaigns as a Science…………………………………………………………………………. 114 
IN PRINT: 
 Getting Out the Vote Is (Almost) Everything……………………………………………………………. 94 
 The Power of the GOTV: The Case of Kansas…………………………………………………………. ..94 
 Create the Voting Habit Among Your Supporters……………………………………………………….94 
 The 1996 Presidential Election Turnout Was the Lowest in Two Centuries………………… 102 
 I Was Elected Mayor with the Support of 6 Percent of the Adult Population………………. 105 
CASE STUDIES: 
 The 2004 presidential campaign: John Kerry in camouflage.……………………………………….96 
 Bob Megna ran a stealth campaign and got elected state representative…………………… ..96 
 Endorse a winner, and he might get you a 38/0 vote……………………………………………….100 
 Third-party candidates and the Working Families Party…………………………………………… 100 
CHARTS/SIDEBARS/ILLUSTRATIONS: 

Political jurisdictions with district lines……………………………………………………………………...91 
The Phases of a Political Campaign……………………………………………………………………….. 102 
Standard Phone-Bank Scripts Political Campaigns Use…………………………………………….. 112 
Phone-Bank Script for Your Political Organization……………………………………………………. 112 
Do Issue Polling to Expand Your List; Sample Script……………………………………………….. 113 
Must Refresher……………………………………………………………………………………………………. 113 

 
Part II    THE APPLICATION 

 
Chapter 6   How the Lawmaking Process Really Works—and the Role of the Voting 
Bloc System 
Quotes: Jennings, McCluskey, Rapoport, O’Neill, Brown, Allen………………………………….115 
Refreshers..............................................................................................................115 
Lawmaking Axioms……………………………………………………………………………………………… 116  
Lawmakers’ considerations in deciding to support or oppose a bill or ordinance………… 118 
High-speed traffic nightmare, or molasses…………………………………………………………….. 118 
A couple of advocates can run a local voting bloc and still hold day jobs………………….. 119 
“All politics is local”……………………………………………………………………………………………… 120 
Learning to Love the Building………………………………………………………………………………..120 
Schmooze; Fieldwork; Baseline Facts……………………………………………………………………. 120 
 “Where were you, where is she?”………………………………………………………………. 120  
It’s a process, not a showdown (at least you won’t act like it is)……………………………… 121 
Learn through observation…………………………………………………………………………………… 122 
Know the political affiliation and rank of every lawmaker; the number of law-  

makers in the lawmaking body; which party holds the majority of seats……….. 123 
In the statehouse……………………………………………………………………………………………….. 123 
In town, city, or county hall…………………………………………………………………………………. 123 
Lawmaking Lexicon…………………………………………………………………………………………….. 124 
The power of political leadership in the statehouse and party caucuses……………………. 125 
The political composition of legislative committees….…………………………………………….. 125 
Leadership in county, city, and town halls……………………………………………………………… 125 
When leadership supports or opposes your proposal ……………………………………………...127 



 

Get Political for Animals and Win the Laws They Need 8 

Building a constituent base in top lawmakers’ districts is a priority…………………………… 127 
Deconstructing votes…………………………………………………………………………………………… 128 
Outside the Building……………………………………………………………………………………………. 128 

Newspapers…………………………………………………………………………………………….. 128 
Political district maps, the voting bloc’s staff of life………………………………………. 128 
At-large districts………………………………………………………………………………………. 128 
District maps……………………….………………………………………………………………….. 129 
Know the arithmetic of the last election……………………………………………………… 129 
Town, city, county electoral arithmetic……………………………………………………….. 131 
State electoral arithmetic………………………………………………………………………….. 131 

Do a voter participation chart for your jurisdiction…………………………………………………..131 
Read existing laws and ordinances that apply to animals in your jurisdiction…………….. 131 
Choosing Your First Issue and Getting Sponsors……………………………………………………..131 
Drafting your bill or proposed ordinance……………………………………………………………….. 131 
“Scorecard” bills and proposed ordinances…………………………………………………………….. 132 
You need “protectors…………………………………………………………………………………………… 132 
Amendments………………………………………………………………………………………………………. 133 
The closer you get to winning, the more likely bad amendments will be attempted…… 133 
Amendments must be germane……………………………………………………………………………. 133 
Be prepared to compromise…………………………………………………………………………………. 133 
Write compromises yourself….……………………………………………………………………………… 133 
The power of your voting bloc’s constituent alerts…………………………………………………..134 
Bring constituents to committee votes……………………………………………………………………135 
Vote counts are essential throughout the lawmaking process..................................... 135 
The Voting Bloc in Action: Key “Pressure Points” During the Lawmaking Process  

When Your Voting Bloc Makes All the Difference…………………………………………. 135 
The Lawmaking Process in the Statehouse………....................................................... 137 
Charities of other issue groups lobby through affiliated political organizations…………… 138 
Lawmakers and lobbyists play to win………………………………………………………………….... 139 
The bill pyramid: so many bills, so little time…………………………………………………………. 139 
Just because a lawmaker introduces a bill for you doesn’t mean it will go anywhere…. 140 
How majority and minority leadership decide which lawmakers to appoint to which  

legislative committees………………………………………………………………………………. 140 
Majority and minority leadership reward and punish other lawmakers—the  
 relevance to your lobbying strategy…………………………………………………………….141 
The power of the committee chair; rewards and punishments………………..………………. 141 
Before you “open up a statute”……………………………………………………………………………. 143 
Use the Pressure Point System in the Statehouse to Win Laws for Animals…..…………. 143 
Targeting initial sponsors for your bill…………………………………………………………………... 143 
Caution: The process varies in different legislatures……………………………………………….. 145 
Lobby a Bill:  The Key Pressure Points of the Nickie Bill………………………………………….. 147 
List and evaluate the committees your bill would need to pass through to survive..….. 147 
“Neutralizing” opposing lawmakers………………………………………………………………………. 148 
Make a calendar of the Pressure Points that Nickie must survive…………………………….. 148 
Talking points for lawmakers……………………………………………………………………………….. 155 
Flyers for lawmakers…………………………………………………………………………………………… 155 
Use the Pressure Point System to Kill Anti-Animal Bills: Strategies…………………………... 159 
It’s easier to kill a bill than to pass one…………………………………………………………………. 159 



 

Get Political for Animals and Win the Laws They Need 9

Focus on the committee chair, and on the bill screening committee.……………………….. 159 
Amendment strategies to turn bad bills into “talkers”…………………………………………….. 161 

….slow down bad bills…. add a damaging fiscal note…………………………………... 162 
Amendment “cons”…………………………………………………………………………………… 162 

Test the waters a year ahead………………………………………………………………………………. 163 
The Lawmaking Process in County, City, and Town Halls………………………………………… 163 
Do your fieldwork..……………………………………………………………………………………………… 163 
Choose your ordinance; write your ordinance………………………………………………………… 164 
Use the Pressure Point System to Win County, City, or Town Ordinances…………………. 165 
Lobby an Ordinance: The Molly Memorial Act………………………………………………………… 167 
Use the Voting Bloc System to Defeat Anti-Animal Ordinances………………………………… 172 
Enforcement: Use the Voting Bloc System to get laws enforced………………………………. 173 
Can a couple of activists make a difference? “Shelley” and “Hank” say “yes”……………. 173 
Know—and base your strategy on—the chain of command………..…………………………… 174 
A newssheet as a component of your strategy…………………………………………………….… 174 
Do it solo?.............................................................................................................. 176 
INTERVIEW:  
 O’Neil: Learn to Thrive in the Political Ecosystem—the Art of the Deal……………………… 136 
IN PRINT:  
 Majority or minority political party status? It matters………………………………………………. 144 
 Circus lobbyist widely considered one of the most influential in Albany…………………….. 163 
CASE STUDY: 
 When leadership gives orders to its party’s rank-and-file lawmakers………………………… 154 
CHARTS/SIDEBARS/ILLUSTRATIONS: 
 High-speed traffic nightmare, or molasses……………………………………………………………… 119 
 Thirteen Reasons a Lawmaker Votes FOR or AGAINST Your Bill or Ordinance……………. 130 
 Eight Other Reasons a Lawmaker May Vote AGAINST It…………………………………………..130 
 Selecting a Bill or Proposed Ordinance…………………………………………………………………… 132 
 Drafting Your Bill or Proposed Ordinance, Do’s and Don’ts…..………………………………….. 134 
 The Political Mind: What Lawmakers Ask Themselves, The Lawmaker’s Checklist………. 138 
 Bill pyramid—so many bills, so little time……………………………………………………………….. 139 
 Sample State Lawmaking Process: The Pressure Points…………………………………………… 142 
 The Structure of a State Government and Political Structure of State Legislatures……… 144 
 The Political Structure of a State Senate Committee……………………………………………….. 146 
 The Membership and Politics of Connecticut’s Environment Committee…………………….. 146 
 The Lawmaking Process Varies from Statehouse to Statehouse:  Assume Nothing…….. 160 
 Possible Sources of Opposition to a Bill or Proposed Ordinance for Animals………………..162 
 Sample Structure and Political Structure of County, City and Town Governments………. 164 
 Sample Town, City, and County Lawmaking Process……………………………………………….. 166 
  
Chapter 7   Playing to Win: The Pro-Active Lobbyist for a Political  
Organization Is a Power Player 
Quotes: Wilde, Jagger…………………………………………………………………………………………. 177 
Refreshers…………………………………………………………………………………………………………..177 
Lobbying Axioms………………………………………………………………………………………………….177 
The lobbyist’s power comes from the voting bloc, from the ground up…………………….. 179 
The lobbyist has four primary tasks………………………………………………………………………. 179 
Becoming a lobbyist……………………………………………………………………………………………. 180 
The lobbyist keeps emotion to herself…………………………………………………………………… 180 
The lobbyist charts the path—all the pressure points—the proposal must survive……… 181 



 

Get Political for Animals and Win the Laws They Need 10 

…is always working many steps ahead……………………………………………………….. 181 
…uses small-talk to forge relationships, and to get, not give, information……….181 

The “need-to-know rule” applies: “Loose lips sink ships”………………………………………….182 
Be in the building: Most work is done running into lawmakers………………………………….182 
How a lawmaker thinks……………………………………………………………………………………….. 182 
Ask lawmakers for favors…..………………………………………………………………………………… 182 
You need “protector” lawmakers………………………………………………………………………….. 183 
The lobbyist is always updating her “vote count”…………………………………………………… 183 
Undecided, “swing” votes……………………………………………………………………………………. 183 
“We have a new member in your district”……………………………………………………………… 183 
Scorecard issues and endorsement questionnaires…………………………………………………. 183 
Never mislead or distort………………………………………………………………………………………. 183 
Assume lawmakers’ profound ignorance or misconceptions…………………………………….. 183 
Inconsistent lawmakers……………………………………………………………………………………….. 184 
Speak lean…………………………………………………………………………………………………………. 184 
Bait……………………………………………………………………………………………………………………. 184 
Begin your rap this way…………………………………………………………………………………….... 184 
One proposal at a time………………………………………………………………………………………… 184 
Know where you stand………………………………………………………………………………………… 184 
“May I count on your vote?”………………………………………………………………………………… 184 
“What problem do you have? How can we fix it?”………………………………………………….. 185 
The non-lobbyist never negotiates with lawmakers or opposing lobbyists…………………. 185 
Possible compromises…………………………………………………………………………………………. 186 
Dividing and conquering………………………………………………………………………………………. 186 
Petitions that work……………………………………………………………………………………………….187 
Why a lawmaker “offers” amendments…………………………………………………………………. 187 
Plotting and scheming…………………………………………………………………………………………. 189 
Voting bloc system to the rescue………………………………………………………………………….. 189 
Betrayal: When a lawmaker breaks a commitment…………………………………………………. 189 
Some lawmakers lie to constituents who aren’t in an organized voting bloc……………….189   
Grooming lawmakers to get more out of them………………………………………………………. 190 
Coalition lobbying……………………………………………………………………………………………….. 190 
Kick-off meetings………………………………………………………………………………………………… 190 
“Lobby days”………………………………………………………………………………………………………. 190 
“I know someone”………………………………………………………………………………………………. 191 
Should you hire a contract lobbyist?......................................................................... 191 
Money, power, and corporate lobbyists—how to beat them..……………………………………193 
Undeniable fact: A politically organized grassroots beats corporate money………………..194 
Ascendancy in politics: Be loyal to your friends and don’t make enemies………………….. 195 
Be a social climber for the animals…………………………………………………………………………195 
Do I have respect or affection for lawmakers? Did I enjoy lobbying?.......................... 195 
Don’t be scared off………...…………………………………………………………………………………… 196 
INTERVIEW:  
 Dillard: Two cautions…………………………………………………………………………………………… 191 
IN PRINT:  
 Tricks the Other Side Uses……………………………………………………………………………………. 196 
CASE STUDIES: 
 Stop a bad bill or ordinance by being a “regular” in the building………………………………. 186
  



 

Get Political for Animals and Win the Laws They Need 11

 Compromising is not always necessary………………………………………………………………….. 188 
CHARTS/SIDEBARS: 

The Pro-Active Lobbyist for a Political Organization: “May I count on your vote?” 
 The Lobbyist………………….……………………………………………………………………………………. 178 
 Example: Flyer for Lawmakers……………………………………………………………………………… 192 
 Example: Talking Points for Lawmakers…………………………………………………………………. 194 
 

Part III    MAKE IT HAPPEN:  HOW TO LAUNCH YOUR VOTING BLOC FOR ANIMALS 
 
Chapter 8   The Legal Side:  How Individuals, Informal Animal Rights and Rescue 
Groups, and Charities Can Launch Political Organizations for Animals 
Quotes: Pacelle, Alinsky, Frost…………..…………………………………………………………………. 197 
From Charity to Voting Bloc: My Personal Journey…………………………………………………. 198 
Legal Lexicon……………………………………………………………………………………………………… 200 
Harsh words………………………………………………………………………………………………………. 201 
Get Ready to Form a Voting Bloc/Political Organization………………………………………….. 201 
To succeed, your voting bloc needs complete freedom to lobby and electioneer……….. 202            
If you’re an individual or a few people who want to form a political group……………….. 203 
If you’re on the board of an all-volunteer charity and want to form a political group…. 203 
If you’re an existing all-volunteer charity, without an office or staff…………………………. 204 
If your existing animal charity has an office or animal shelter or staff………………………. 204 
The categories reflect laws about income, donations, and taxes……………………………… 204 
Tax-Exempt Organizations: The Basics Explained 
The Categories: Ad Hoc Groups, Charities, Political Lobbying Organizations, PACS, and  
           Affiliated Charitable and Political Organizations…………………………………………… 206 
Ad hoc political groups………………………………………………………………………………………… 206 
Charities…………………………………………………………………………………………………………….. 206 
Political lobbying organizations…………………………………………………………………………….. 207 
Ballot initiatives………………………………………………………………………………………………….. 209 
PACs………………………………………………………………………………………………………………….. 210 
Incorporation……………………………………………………………………………………………………… 214 
“QSLPOs”…………………………………………………………………………………………………………… 214 
Affiliated Charitable, Lobbying, and Political Organizations: Your Whole Is More   

Than the Sum of Its Parts…………………………………………………………………………. 215 
If you’re now a 501(c)(3)……….……………………………………………………………………………. 216 
Many state and local advocacy efforts begin as c4 organizations or PACs..……………….. 216 
An Affiliation Model…………………………………………………………………………………………….. 216 
If you’re a charity that’s forming a c4 affiliate……………………………………………………….. 217 
Joint fundraising among your affiliates………………………………………………………………….. 217 
Can a tax-exempt organization move money to its affiliate? Generally not……………….. 218 
Animal Charities Can Support Your C(4) with Money and Members………………………….. 219 
Your First Steps in Forming a C(4) Political Lobbying Organization…………………………… 219 
Liability………………………………………………………………………………………………………………. 220 
Avoid missteps, stick to the law!.............................................................................. 220 
Congratulations on becoming an employer!.............................................................. 221 
INTERVIEW: 
 Moore: Until You Organize, You Won’t Have Power in the Corridors of Power……………. 218 
CASE STUDY:  
 The California Animal Association—15 Charities and a PAC……………………………………… 223 



 

Get Political for Animals and Win the Laws They Need 12 

CHARTS/SIDEBARS: 
 Relaxer re EINs…………………………………………………………………………………………………… 205 
 About the term “PAC”………………………………………………………………………………………….. 205 
 History of Nonprofit Organizations—And why animal advocacy stayed out of politics…..208 

What Each Type of Tax-Exempt Organization Can and Can’t Do Politically………………… 212 
RESOURCES to help you get……..…………………………………………………………………………..222 
Agencies to Check with about Voting Bloc Activity…….……………………………………………. 223 

 Limits on Political Donations: Your State’s Laws……………………………………………………... 224 
 
Chapter 9   How to Use Media to Help Win Laws for Animals—and When to 
Avoid It 
Quotes: Jacklin, Orwell, Lincoln, the Bible……………………………………………………………… 225 
Refreshers............................................................................................................. 225 
Media Axioms……………………………………………………………………………………………………… 225 
Media as a component of a political lobbying strategy……………………………………………. 226 
Maximize your number of hits with an “advance”…………………………………………………… 227 
Use media to create an issue, a concern, a scandal……………………………………………….. 227 

…to create controversy to defeat a proposal……………………………………………….. 227 
Name recognition: Use media to fashion yourself/your group as the leader……………….229 
 …to reassure, foster member and donor loyalty………………………………………….. 229 
Caution: Don’t let pursuit of media detract from recruitment…………………………………… 229 
Become Media Savvy: Think Like an Editor……………………………………………………………. 229 
Pitching a Story: Like politics, all media are local……………………………………………………. 231 
Think like a camera person………………………………………………………………………………….. 231 
The Associated Press’s “daily calendar”; radio syndicates……………………………………….. 231 
Form relationships with editors and reporters………………………………………………………… 233 
Pitching an editorial…………………………………………………………………………………………….. 234 
Letters to the editor……………………………………………………………………………………………. 234 
Good activist writing: Press releases, newsletters, activist alerts, talking points and   
 flyers for lawmakers, letters to the editor, Op-Ed pieces………………………………. 235 
CASE STUDIES: 
 Fawn hunting……………………………………………………………………………………………………… 228 
 State regulation of animal rescue………………………………………………………………………….. 233 
 Leghold traps …………………………………………………………………………………………………….. 234 
 Leghold traps again……………………………………………………………………………………………… 235 
 Puppy mill exposés………………………………………………………………………………………………. 236 
 Puppy mill exposés again………………………………………………………………………………………236 
 A lawmaker exploits the puppy mill issue………………………………………………………………..237 
CHARTS/SIDEBARS: 
 Media Plan as Part of a Political Strategy……………………………………………………………….. 228 
 Media’s Role in Helping Achieve Laws for Animals………………………………………………….. 228 
 Write Economically……………………………………………………………………………………………… 228 
 Control Your Media Interview……………………………………………………………………………….. 230 
 Pitching Your Story……………………………………………………………………………………………… 232 

About Press Releases; A Sample…………………………………………………………………………… 238 
  

Chapter 10   Make It Happen:  How to Launch Your Voting Bloc for Animals 
Quotes: Twain, Kennedy, Einstein, West/Galeono, Trippi, Merriam, Murrow……………… 239 
Refresher…………………………………………………………………………………………………………... 239 
Launch Axioms…………………………………………………………………………………………………… 239 



 

Get Political for Animals and Win the Laws They Need 13

Model and Structure of Your Voting Bloc Organization……………………………………………. 245 
The Three Elements: Purpose, Geography, Membership…………………………………………. 245 
The Four Tasks: Recruitment, Lobbying, Electioneering, Administration…………………….245 
Recruitment by political district…………………………………………………………………………….. 245 
Lobbying……………………………………………………………………………………………………………. 245 
Electioneering: endorsements and the GOTV…………………………………………………………. 246 
Administration……………………………………………………………………………………………………. 246 
Decision Time: Ad Hoc Group, C4, State PAC, 527, or Affiliates………………………………. 246 
Initial and Perpetual Recruitment…………………………………………………………………………. 247 
Defining a member:  Think outside the box…………………………………………………………… 247 
Your literature: Basic flyer, endorsement list, voter registration forms, surveys, 
 petitions………………………………………………………………………………………………….. 247 
Recruitment Methods………………………………………………………………………………………….. 248 
Local and national charities can legally rent their membership lists to your group…….. 248 
Tabling…with surveys and petitions….…………………………………………………………………… 249 
Voter registration drives sign up many already-registered voters…………………………….. 251 
Send form letters to new voters…………………………………………………………………………… 252 
…have a version for 18-year-old first-time voters…………………………………………………… 252 
Table and canvass strategically……………………………………………………………………………. 252 
“Visibility van”…………………………………………………………………………………………………….. 253 
Protests: Be opportunistic……………………………………………………………………………………. 253 
Be opportunistic in other ways……………………………………………………………………………… 253 
Political-organizing parties…………………………………………………………………………………….253 
Endorsements: The Key to Your Identity and Power………………………………………………. 254 
Sample endorsement questionnaire………………………………………………………………………. 254 
The Moment of Truth: Your GOTV (Get Out the Vote) Campaign…………………………….. 256 
GOTV timetable………………………………………………………………………………………………….. 256 
Ever More Powerful: Sustaining and Advancing Your Voting Bloc…………………………….. 260 
Fundraising: You’ve Got to Ask!............................................................................... 261 
Let’s Join Together with 
 SIEAAO: Society of Independent Endorsing Animal Advocacy Organizations……262 
Let’s Stay in Touch, Get Together………………………………………………………………………... 263 
“If the student does not surpass the teacher, the teacher has failed”………………………. 263 
INTERVIEWS:  
 Phillips: A Great Recruitment Idea and an Awesome Internet GOTV…………………………. 255 
 Robinson: Stop your town from killing cats by getting political…………………………………. 264 
IN PRINT: 

The Leader of the Humane Society Legislative Fund Door-Knocks for the GOTV………… 257 
Trippi: Use the Internet to Organize Politically……………………………………………………….. 257 

CASE STUDY:  
 I found out bad things about a dog pound by examining public documents………………. 264 
CHARTS/SIDEBARS:  
 Launching Your Voting Bloc for Animals: The Big 12 You Need to Start…………………….. 240  
 Checklist: Launching Your Political Organization……………………………………………………… 244 
 Recruitment Sources……………………………………………………………………………………………. 249 
 Julie’s Election-Day GOTV Fantasy for Your Voting Bloc for Animals…………………………. 257 
 Let’s Join Together: I’m Forming SIEAAO………………………………………………………………. 262 
 
Chapter 11   Political Quiz:  Read Between the Lines……………………………………. 265 



 

Get Political for Animals and Win the Laws They Need 14 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


